
Marketing Tips for the 
Farmer and Market Manager 
Lessons learned from Crossroads Community Food Network 



WHO IS HERE TODAY? 







Marketing Implications 

• Working with other organizations 

• Word of mouth 

• Paper flyers (WIC offices, bus stop posters) 

• Sidewalk chalk 

• Banners 

• Other signage 

• Social media 

 









Online Marketing 

• CFM Facebook page 

• CCFN Facebook page 

 

• General tips: 

• KISS (Keep It Simple, Stupid!) 

• Don’t overcommit 

• Helps to have a diverse set of efforts 

• Consider featuring your farmers 

• Use Insights to your advantage 

• Frequency matters 

https://www.facebook.com/CrossroadsFarmersMarket
https://www.facebook.com/CrossroadsCommunityFoodNetwork


Newsletters 

• CFM vs CCFN 

• Crossroads Weekly 

 

• Tips: 

• Timing and consistency 

• Consider your audience 

• Link to other online sites 

• Some ideas: invite to events, promote farmers 

• Use as an educational tool (recipes, seasonal produce) 

• Pictures! 

• Logistics (parking, address, anything else) 

http://us4.campaign-archive1.com/?u=30705d504dae327976147acc3&id=fbd58e8fa2&e=317d7a7829












Consistency is Key 

• Our market has changed locations but grown 

• We let people know where we will be and when… then we 
follow through! 

• Especially true with weather 

• Try not to start or pack up early 

• Possibly the best marketing strategy 



Marketing at Market 

• Rule of Abundance 

• Food demos, other attractions 

• Places to sit and relax 

• “Today at Market” board 

• Consider market layout 







Crossroads’ Lessons Learned 

• Careful with logos! 

• Make sure marketing materials are easily stored and have 
multiple uses 

• Be creative 

• Streamline your efforts 

• Double check before printing 

• Know your market 

 



Crossroads’ Keys to Success 

• Collaborate with other organizations 

• Cater to the population 

• Be consistent! 

• Rule of abundance 

• KISS 

• Keep working for it, once you got it, keep it! 

• Stick with one logo 



Additional Resources 

• AMSTA (Agricultural Marketing Service Technical Assistance 
Project) tips for writing grants and other resources 

• Selling at Farmers Markets: Ideas and information to make 
your venture a success 

• “Growing For Market” magazine 

• Check out what competitors and other markets across the 
nation are doing (ex: Crescent City) 

http://www.amsta.net


QUESTIONS? 




